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ISSUE

Provide an update to the Sacramento Regional Transit District’s (RT) Board of Directors on RT’s
advertising campaign.

RECOMMENDED ACTION

None, information item only.

FISCAL IMPACT

None, as a result of this action.

DISCUSSION

In May and June 2013, RT’s Marketing and Communications department implemented a ridership
campaign with the help of 3fold Communications, RT’s contracted advertising agency.  The goal
of the campaign is to encourage new riders to discover the benefits of taking transit.  The
campaign theme focuses on “My Line” and features different scenarios, including commuters,
shoppers, students, retirees, etc.

The advertising campaign resumed in September and will continue through October. 3fold
Communications will provide an update to the Board of Directors and has prepared a PowerPoint
presentation (attached).
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Goals & Objectives

Primary
•Increase overall ridership for adults 18+
•Increase first time ridership on Light Rail

Secondary
•Raise awareness of RT as an easy and affordable
transportation option
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This campaign is targeted to commuters and
lifestyle riders.
•Commuters are people who will experience a
personal “quality of life” improvement by taking RT
vs. driving to and from work.
•Lifestyle riders are people who see the benefits of
taking RT to and from social and community
events/activities.
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Audience



SACRT riders love their RT.  This
campaign captures that affection in an

engaging, personal and hip way by
sharing their routes and their

experiences.  The campaign encourages
the target audience to give SACRT a try

and to find the right line for their
commute and their lifestyle!
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“My Line”



• Flight Dates:
• September 3 – October 27, 2013

• Media
• TV

• Traffic Sponsorship on KCRA and KXTV
• Mix of :15 and :30 Spots on KCRA and KXTV

• Radio
• :15 Traffic Sponsorships on Entercom &Traffic

Network Stations
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Fall Campaign



• Media
• Print

• Capitol Weekly, SN&R

• Digital
• Web Banners, Mobile and Pre-Roll Video on

Targetwise Networks as well as Sac365, SacBee
and SacPress

• Bus Ads
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Fall Campaign
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Creative
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Print
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Online
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Online
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Website
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TV
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TV
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Radio
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Transit Ads
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Thank You.


